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* WAR COMES HOME: WASHINGTON’S BATTLE AGAINST AMERICA’S VETERANS

When writer Aaron Glantz was initially embedded in Middle East war zones with the
U.S. military, writing a book about TBI (Traumatic Brain Injury) was likely not the
first thing on his mind. But the injury that has become the physical hallmark of the
Bush-era wars is now the main focus of his writings, as he walks the reader through
several very personal peripheral struggles in government bureaucracy with his book,
War Comes Home: Washington's Battle Against America's Veterans. Reminding us just
how recently removed we are from the latest Walter Reed scandal, Glantz gives an up
close view of just how broken the system still is. Learn more, and read the full story, at
www.CAMMMO.org

* 830 BILLION DOLLARS NOT SPENT MAKING OUR TROOPS ARMY STRONG

A June 2009 official government report, on the 830 billion dollar wars currently being
waged against a ghost enemy in Iraq and Afghanistan, included such words as waste,
fraud and abuse. The same report also acknowledged that there are now more than
240,000 private contractors involved in U.S. war efforts, more than the number of
soldiers in the same conflicts. Oversights, fraud and poor decisions- such as building a
30 million dollar mess hall in a location scheduled to be evacuated in less than a year,
are emptying America’s pockets as we face another Great Depression. It's your
money. Come see how it is being spent, and watch the video about this report, at
www.CAMMMO.org

* U.S. ARMY RANGER’S MOTHER: "MY SON IS A MURDERER"

Susan Galleymore traveled almost 7,500 miles to get to a military base in Iraq’s Sunni
triangle. She was on a mission to tell her son something that she felt she had to say in
person. That message was, "Don‘t do anything you'll regret or be ashamed of because
it will haunt you for the rest of your life." The stories she heard during and after that
journey to see her son, as well as the things she saw firsthand while in the Middle East
chronicle her decision not to return to California, but to stay and fight her own battle
to make Americans care about these wars; by telling these stories through the eyes of
mothers with children on both sides of the conflict. Learn more about her book at
www.CAMMMO.org
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Want them to know who sent you?
Suit up in your own CAMMMO gear, and
drive them back to the website where we
can post photos of your rally and they
can learn more about our mission.
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CAMMMO.org is passionately
committed to fighting for truthful and
equal messaging in U.S. military
marketing and recruiting strategies. We
are fully supported by our members and
donors. Won't you help us reach more
young people with equal and truthful
messaging by making a small donation
today?
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